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Better Homes and Gardens has joined forces with Canada’s most respected 
consumer awards program to debut the Best New Product Awards in the  
United States.  

The Best New Product Awards will be one of the largest consumer surveys 
focused on new product development and innovation in the U.S. The winners of 
the BNPAs will be voted on by over 100,000 consumers delivering credibility and 
valuable insights. Respondents will vote on the appeal of the products and their 
intent to purchase them again. As the official consumer media partner, BH&G will 
share the results with its 40 million readers and millions of website visitors.

BrandSpark International, an independent brand strategy and market research 
firm, is responsible for developing and managing the BNPAs, which have been in 
existence in Canada since 2004.

Program Details

	 •	� The Best New Product Awards are an independent consumer voted awards 
and research study focused on products in three categories: Personal Care, 
Food and Household Products

		  –	� Each category will be further divided into sub-categories.  Each sub-category 
must have a minimum of 3 products and the products must represent a 
minimum of two different companies

	 •	� Voted on by an online survey of over 100,000 principal shoppers, winners 
are determined based on product appeal and re-purchase intent (among 
consumers who have tried the product)

Program Fees and Eligibility

	 •	All Participating Products:

		  –	� Entry fee of $15,000 per brand  
(20% early registration discount before July 31, 2008)

		  –	 Brands receive full copy of the Research Study including:
			   • Importance factors for consumers regarding new products
			   • Perceptions of consumers regarding new products
			   • Media habits and influences on new products
			   • BrandSpark’s proprietary Early Adopters Segmentation
			   • Verbatims for their brand

		  –	 Invitation to the Best New Product Awards event gala

One of the largest consumer surveys 
focused on new product development 
and innovation in the U.S.



 Program Fees and Eligibility continued...

	 •	Winning Products:

		  –	 Winner Promotion Fee of $35,000
		  –	 Use of the BNPA logo
		  –	 Marketing and PR coverage
		  –	 Inclusion in a custom advertorial page in Better Homes and Gardens

		  –	 Exposure on BHG.com, including an impactful micro-site

		  –	� Access to opt-in names from BHG.com sweepstakes to win all  
BNPA products

	 •	Bonus Opportunity

		  –	� BH&G will create a BNPA advertising section in the  
May 2009 issue which will drive readers online for  
more information about  the brands and program.  
Winning brands can run a 1/4 page promotional unit. 
�An additional fee of $25,000 net will apply for 1/4 page  
promotional unit in BNPA advertising section

	 •	 Eligibility

		  –	 Any product launched after May 1, 2007 is eligible T

Timing

	 •	� Research Survey in Field: October – November 2008

	 •	Winners Chosen: December 2008

	 •	BNPA Gala: February 2009

	 •	Research Completed/PR Coverage: February – March 2009

	 •	BH&G In-book and Online Promotion: May 2009 Issue
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Research Program 

Over 40 Leading Companies Participated in the Canadian 2008 Best New Product Awards

Here’s a sample:

CHURCH & DWIGHT

Recreate LOGO


